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Public Policy
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Why Is It Important 

The public policy group was designed to identify and eliminate statutory, regulatory, policy, and other barriers in addition to educating the public about homelessness.  Creating a positive image and dispelling myths and stereotypes about homelessness is the first step in working towards ending homelessness.  By creating a positive image and educating the community about the issues of homelessness, programs and policies are more likely to gain public support and be successful.  While changes in public policy at the state and federal level can be successful in addressing homelessness, there are many low cost and no cost solutions that can be successfully implemented at the local level.  
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Story Behind the Trend
The perception exists by many that ending homelessness is not possible and therefore efforts to alleviate the situation are futile.  Homeless individuals themselves are often unable to advocate on their own behalf for reasons such as being ashamed, beaten down, or not having the time to do so.  In addition, services providers are strained in both having the time and resources to advocate on behalf of the homeless population.  Further focus and leadership is needed among service providers in addition to an increase in advocacy efforts to educate the public about the effectiveness of the Ten Year Plan.
The number of advocacy efforts has fluctuated over the past three years.  In 2004/05, five individual presentations were given as an advocacy effort to educate the community about the Ten Year Plan on Homelessness.  In 2006, that number dropped to one and was a faith-based initiatives conference.  In 2007, three separate presentations were given to different groups within the community.  It is the goal of the Ten Year Plan to greatly increase the number of advocacy efforts that are performed each year so as to better inform the public about the Ten Year Plan on Homelessness and its efforts.        

How We Can Make a Difference

· Work with community groups to educate and encourage involvement in activities that work to end homelessness. 
· Work with social marketing through PSA and e-mail.  

· Have the Anchorage School District create a lettering system and a volunteer group.

· Increase community opportunities to connect with the homeless.

· Offer a Foraker workshop that addresses advocacy versus lobbying.

· Advocate for incentives for zoning and builders so as to encourage affordable housing.

· Find opportunities for service providers to become more involved in the community.  One possible idea is to share information at community council meetings.  

· Create a panhandlers street news publication.

· Consider starting a parking meters project in Anchorage.

· Reverse misperceptions by getting the truth out about homelessness.

· Educate the public about how homelessness can be preventable. 

· Have a regular reporting system be it through e-mails or websites.  

Taking Action
· Coordinate leadership and a clear mission to unify the Coalition through the development and implementation of a white paper to be used for advocacy. Target date: paper completed by September 26, 2008.
Partners with a Role to Play 
· Municipality of Anchorage

· Homeless/formerly homeless

· Public safety

· Community based social service organizations

· Local coalitions

· National coalitions

· Alaska Housing and Homelessness Coalition

· Anchorage neighborhoods and community councils

· Faith-based community

· Business community

· Funders

· Health care providers

· State of Alaska

· Anchorage School District and other educational institutions 

· Federal Interagency Council on Homelessness

· State Interagency Council on Homelessness and the Governor’s Council

· United Way of Anchorage 
Trend with Action
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Result: Shape the public debate – homelessness is a problem of families with too few financial or social resources.* 





Trend without Action
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*Informational Presentations





*Correlates with the action item 1.1c from the Municipality of Anchorage, Anchorage Ten Year Plan on Homelessness
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